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2021 Overview

2021 was a year like no other. With the pandemic subsiding 
in many areas and business reopening to the new normal,  
Ignition partners were faced with new and disruptive 
challenges. Supply chain headaches, price inflation and 
labor shortages plagued most of our clients.

The good news is that your Ignition software stood through 
these challenges. The purpose-built nature and flexibility of 
our solutions allowed your companies to quickly adjust 
business processes to overcome obstacles and find 
success in the most difficult of conditions. One large 
retail-oriented distributor in Canada noted a rapid 300% 
spike in volume due to COVID and noted our Warehouse 
Management Solution (WMS) was critical to their 
successful navigation.

2021 was also a year for internal reflection and retooling as we transitioned from a group of 
successful companies acquired by TELUS, to form the Food, Beverage and Consumer 
Goods unit of TELUS Agriculture. Considerable effort at all levels of the company was spent 
constructing a solid foundation for growth and expansion at the organizational level and 
establishing new and stringent quality and performance standards for support, delivery 
services, development, and sales.

We have huge plans for our Ignition platform and can’t wait to show you what we’ve been 
up to. With the help of TELUS and some incredible folks across the business, we are 
looking forward to the next generation of software purpose built for food companies.

We sincerely thank you for your partnership and wish you and your family the happiest of 
holidays and success in the coming year.

Product

This past year the Ignition Order Management System (OMS) saw significant updates to its 
platform.   Following the release of the ecommerce solution, Ignition OMS released the 
sales module  included in Ignition 2.0. Not only are we very excited about this, but it's giving 
us an opportunity to reengage with our customer base on a new partnership that we're 
calling Lighthouse. If you have interest in becoming a Lighthouse customer, please reach 
out to your account executive and express your desires.

The real time benefits of Ignition OMS are being realized by several of our ecommerce
customers.

Jonathan Greene, SVP
Customer Development

David Feaster Solution Principal
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As 2022 begins to unfold, we are fully engaged with those Lighthouse customers that have 
selected 2.0 sales as an opportunity to work directly with TELUS on their near and 
long-term needs of OMS.

And speaking of working directly 
with TELUS, we are organizing and 
creating the first Customer Advisory 
Board specifically for OMS. The CAB 
will include existing customers that 
are leveraging OMS, existing 
customers that have an interest in 
OMS that are not yet leveraging it, as 
well as outside industry influences 
that can help drive the long-term 
viability of the order management 
system.

Not only has OMS been a critical 
focus for the Food, Beverage and 
Consumer Goods team at TELUS, 
but the migration of ERP from its 
existing platform to the Ignition 
platform has been scheduled and 
funded. TELUS realized  the need to 
update ERP to the Ignition platform 
had to be completed much sooner 
than initially planned and as a result, 
they have committed significant 
capital and resources to drive the 
earlier timeframe.

Within the WMS developments released this year, we had significant enablement for 
managers via the introduction of mobility to the former desktop only functionality. This 
enabled a tremendous gain in visibility and productivity for the operations teams.
With the enhancements made to DSD/POD, the coupling of these tools with the other 
Ignition based solutions (ERP, OMS, WMS) has provided a true conduit for Customer 
Service, External Sales and of course eCommerce users – basically anyone seeking 
information related to the deliveries.

One last major point to note is the formation of the Ignition Product and Strategy group that 
is now tasked with the long-range plans for all the products included in the Ignition Suite. 
This team has been formed with both internal and newly hired industry professionals. You 
will be hearing quite a bit more about this group as 2022 unfolds.

Congratulations on making it through 2021! How can we help you with 2022?
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Support

The Ignition Support Team is focused on providing outstanding support every time you 
contact us. To ensure we can meet those goals, all support teams are now joined together 
by Jordan Bullington, who is leading us at a Global support level for the entire organization. 
Creating this new structure allows us to leverage best practices, streamline processes, 
apply new techniques and methodologies, and overall better service our customers.

Today, we have over 500 years of food, beverage, and consumer good software and 
industry experience within our support talent. We are operating from 22 different countries, 
supporting 44 products with the ability to speak 20 different languages. We have the 
capable resources, now it’s about applying them in the manner that best serves our 
customers.

We are looking forward to 2022 being a year of growth and change. We want to be known 
for responding to your support requests within reasonable and measured timeframes, 
communicating throughout a support request from its initiation to its completion, ensuring 
accountability with every support request and finally, consistently documenting and 
reviewing our handling of support requests and assessing each for opportunities for 
improvement. We want to be the partner you deserve.

Services

Software Testing and Documentation remain key pillars of our foundation and we look 
forward to 2022 to enhance that even further with new methodology initiatives to expand 
our capabilities during customer deployments.

Transparency during the project is even more necessary given resource constraints on both 
project teams due to increasing workloads – so planning, scheduling, measuring, and 
reacting has become more important than ever before.

The team added additional talent/resources to handle the increase in customer project 
activities and initiated several internal initiatives to ensure customer success for both 
ongoing and future projects.

Ongoing optimization efforts around Pricing Engine performance for ERP/Ignition OMS, 
completed ERP/DSD integration efforts for that market segment. Process Initiatives for 
Ignition OMS performance enhancements.

Brad Sharp Director of Services

Ginger Wells Customer Support Manager
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The Ignition solution is a comprehensive suite of purpose-built, innovative, and highly 
configurable modules. It handles the complex and unique needs of a food distributor and 
processor. Ignition is proven to drive revenue growth and cost reduction while optimizing 
our clients’ enterprise with automated processes, improved productivity, and rapid time to 
value. Ignition support and implementation staff are experts in the industry and understand 
your business needs.

About Ignition by TELUS

WMS
Warehouse Management 

System

DSD
Direct Store

Delivery

Datum
GDSN/Master Data 

Management

G2
Analytics & Business

Intelligence

ERP
Enterprise Resource

Planning

OMS
Order Management

System

POD
Proof of Delivery

EDI
Electronic Trading

Ignition is offered as a complete solution or as individual components to integrate with 
other systems. The system is fully scalable to support distributors of all sizes and will grow 
with you to take advantage of opportunities. It handles the complex and unique needs of 
food distributors and processors. Modules of Ignition include:
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“In late 2021, the SCM Product and Sales 
Strategy Team was formally established for 
Ignition by TELUS. This is exciting for a number 
of reasons, but above all the new team will 
work to guide product thought leadership in 
the direction that creates the most value for our 
customers.”

Jim Hilton Product & Sales Strategy

Led by Adam Holmes and Jim Hilton, both of 
whom have decades of experience, the 
creation of this team is a landmark 
development for the Ignition by TELUS family. 
As we continue to support customers across 
multiple regions, lines of business, and 
markets, the Product and Sales Strategy Team 
our products work together cohesively to help 
our partners solve their challenges. Stay tuned 
for more news on this exciting new team.

Introducing the Product and Sales Strategy Team



2021 Newsletter

CONTACT US TO FIND OUT MORE

sales@ignition.afsi.com
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